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A MEMBER OF THE N2 SW9PA

Please join us in wishing all our wonderful Y6
pupils good luck in their SATs tests next
week. They have worked so hard and we

know they’re going to be brilliant.

2023 national curric

Key stage 2

ulum tests

Mathematics
Paper 1: arithmetic

KS2 SATs TESTS
~ Start next week
Monday 14th May

ich Park Fair FREE

utdoor, family friendly, event that OUR
des Vauxha_ll City Farm, Punch and VALUE
udy, the Magician, a Maypole,

interactive performances and a dog show. THIS
The stage by the café will feature local TERM
musicians, brass bands, choirs, and : ; IS
dance acts of all ages. ISW9|

Family event, No ticket required j PARTNERSHIP LOVE

Sunday 12 May, 12pm - 5pm SR

Dulwich Park, College Road, SE21 7BQ
This week’s ATTENDANCE

Cedar Class (YR) = 97%
Oak Class (Y1) = 96%
Maple Class (Y2) = 95%
Acacia Class (Y3) = 87%
Mulberry Class (Y4) = 95%
Willow Class (Y5) = 96%
Elm Class (Y6) = 94%

WEBSITE and EMAILS

Our email system and website have been down this week.
Please accept our apologies for any inconvenience caused and rest assured that we
are working hard to fix the problem.



http://www.facebook.com/Christchurchsw9
http://www.instagram.com/christchurchsw9
https://dulwichfestival.co.uk/event/dulwich-park-fair/?utm_name=Whatson&utm_medium=Email

At National Online Safety, we believe in empowering parents, carers and trusted adults with the information to hold an informed conversation about online safety with their children, should they feel
itis needed. This guide focuses on one of many issues which we believe trusted adults should be aware of. Please visit www.nationalonlinesafety.com for further guides, hints and tips for adults.
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Instagram is onelofithe n':ost popular social media platformslinthe world, with overjl|billion{use
worldwide. The platform allows users to upload images and Videos to their feed, createlinteractive
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THE RISKS?
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gcountslﬁi‘ke ~ whilst at the same time continuously,up
) features to meet the/needsof]its|users.

ADDICTION

Many social media platforms are designed

in a way to keep us engaged on them for as M,
long as possible. There's a desire to scroll S
often/more in case we’ve missed something =
important or a fear of missing out. Instagram is'e
different and young people can eusiIK lose track of
time by aimlessly scrolling and watching videos

posted by friends, acquaintances, influencers or
even strangers. v
PRODUCT TAGGING

Product tags allow users (particularly influencers who
are sponsored to advertise products) to tag a product
or business in their post. This tag takes viewers,
regardless of age, directly to the product detail page
on the shop where the item can be purchased an

7 where children may be encouraged by influencers to

. purchase products they don't necessarily need.
A - - T

EXCLUSION AND OSTRACISM

Young people are highly sensitive to ostracism.
Feeling excluded can come in many forms such as:
not receivin% many ‘likes’, not being tagged, being
unfriended, having a photo untagged, or not
receiving a comment or reply to a message. Being
excluded online hurts just as much as bein
excluded offline — with children potentially suffering
lower moods, lower self-esteem, feeling as if they
don't belong or undervalued.

PUBLIC ACCOUNTS 0 c

Product taqging on Instagram only works on public
accounts. If your child wants to share their clothing
style, make-up etc and tag items in a post then they
may be tempted to chan?e their settings to public,
which can leave their profile visible to strangers.
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stories’; sharellive videos, exchange private messages orfsearch, explore and follow/other,
dating and addingnew’

GOING LINE

Live streaming on Instagram allows
users to connect with friends and
followers in real-time and comment on
videos during broadcast. Risks increase if
the account is public because anyone can
watch and comment on their videos,
including strangers. However, other risks
include acting in ways they wouldn't
normally or being exposed to inappropriate
content or offensive language.
-

INFLUENCER CULTURE

Influencers can be paid thousands

of pounds to promote a product,

service, app and much more on social

media - the posts can often be identified
because they state they’re a ‘paid partnership'.
Ofcom found that young people often attempt
to copy-cat influencer behaviour for their own
posts to gain likes, sometimes posting content
which may not be age-appropriate.

UNREALISTIC IDEALS

Children compare themselves

to what they see online in terms

of how they look, dress, their

body shape, or the experiences

others are having. The constant scrolling and
comparison of unrealistic ideals can lead to
children feeling insecure about their own
appearance, questioning how exciting their
own lives are and having a fear of missing
out.
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Advice for Parents & Carers

REMOVE PAYMENT METHODS

If you're happy for your child to have a

card associated with their Instagram

account, we suggest adding a PIN which

needs to be entered before making a payment.
This can be added in the paxment settings tab and
will also help prevent unauthorised purchases.

FOLLOW /NFLUENCERS

Following influencers will allow you to
monitor what they're sharing as well as
being able to discuss anything which D

you deem inappropriate. Talk to your chila

HAVE OPEN DIALOGUE

Talk to your child about live videos and the

risks involved and how they can do it safely with
family and friends. Talk to them about ensuring they
have safety settings on so only followers can view
them live, and maybe help them prepare what the:
would say when they do go live.

FAMILIARISE YOURSELF

Instagram is one social media apr

which has its safety features available

to parents in a user-friendly manner. Th
document provides examples of
conversation starters, managing privacy,
managing comments, blocking and restricting A
and can be found on the Instagram >

website>community>parents.
e,

MANAGE LIKE COUNTS

Due to the impact on mental wellbeing, Instagram has allowed users
to change the focus of their experiences online away from how many
likes a post has by hiding the like counts. Users can hide like counts on all

.
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about who they follow and help them develop J
critical thinking skills about what the influencer ¢/
trying to do. For example, are they trying to sell a
\ product by promoting it?
\ S

L » A

.
" =

947

-

USE MODERATORS

Instagram has launched ‘live moderators’ on Ins

live where creators can assign a moderator and give
them the power to report comments, remove viewers
and turn off comments for a viewer. It's recommended to
keep devices in common spaces so that you are aware if
they do go live or watch live streaming.

BE VIGILANT AND REASSURE

k
Talk to your child about the use of filters. While O
they can be fun to use they don't represent the \
real them. If you find your child continuously using a filter,
ask them why and reassure them that they are beautiful
without it to build up their feelings of self-worth. Discuss
the fact that many images online are filtered and not
everyone looks ‘picture perfect’ in real life, which can also
lend itself to discuss what is real and not real online.
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BALANCE YOUR TiM

(
Instagram now has an in-built activity dashboard that allows users @
to monitor and control how much time the¥lspend on the qu' Users =
can add a ‘daily reminder’ to set a limit on

ow much time they want to

the posts in their feed as well as hiding the like counts on their own posts.
This means others can’t see how many likes you get. This can be done by
going into settings > notifications > posts > likes > off

Meet Our Expert

Dr Claire Sutherland is an online safety consultant at BCyberAware. She has
developed and implemented anti-bullying and cyber safety workshops and
policies for schools in Australia and the UK. Claire has written various
academic papers and carried out research for the Australian government
comparing internet use and sexting behaviours of young people in the UK,
USA and Australia.

spend on Instagram, prompting them to consider if it's been too long with a ‘take
a break’ message. There’s also the option to mute notifications for a period of
time. These features can help you have a conversation with your child about how
much time they are spending on the app and to set healthy time limits.

@ www.nationalonlinesafety.com , @natonlinesafety

I3 /Nationalonlinesafety

@nationalonlinesafety

Users of this guide do so at their own discretion. No liability is entered into. Current as of the date of release: 17.08.2022
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CONVOCATORIA

CATEQUISTAS

SI QUIERES SER PARTE
DE NUESTRO EQUIPO
PASTORAL
COMUNICATE CON
NOSOTROS ..
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* | FUNDRAISER OFFICER |
X

« PART TIME POSITION

INTERESTED?

PLEASE EMAIL A CV TO DOP@STMATT.CO.UK
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Exploring e
Children’s Baptism :3

‘ Thinking of getting your children
1 '-. baptised? Come along to one of our
e
£ o) FREE taster sessions
. Where we explore what happens in
Baptism with the help of
some puppets, fuelled by breakfast!
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Unete a nosotros los Jueves de
12.30pm a 1.30pm para charlar
mientras compa rtimos un café Y,
galletas y luego oramos

(si asi lo deseas)

Iniciaremos el 16 de Mayo 2024 REGISTER NOW
admin@christchurchbr.org.uk | 07835710486

O) 90 Brixton Road, SW9 6BE,
Charity Shop Hall

This week's Bible verses

Monday 13th May Acts 19:8

Tuesday 14th May  Acts 124

Wednesday 15th May Acts 20:28

Thursday 16th May  Acts 23:11

Friday 17th May Acts 25119 g?)lgoel
Reflection

* So we have known and believe the love that God has for us.
God is love, and those who abide in love abide in God, and God abides in them” (1 John 4:16)






